
Corporate Hospitality Amenities
• Exclusive open seating for 16 guests inside the luxurious air-conditioned Tillinghast Pavilion during

championship rounds (Thursday - Sunday)
• Exclusive location adjacent to championship hole #18
• Fully hosted hospitality that includes buffet style breakfast and lunch, afternoon snacks and open bar provided by

the championship caterer
• Computerized scoring terminal
• ESPN and NBC coverage of the 2006 U.S. Women’s Open
• Telephone service
• Corporate identification on the championship patron board
• 64 official 2006 U.S. Women’s Open programs
• Daily pairing guides delivered throughout championship week
• 24 hour security and nightly cleanup

Corporate Marketing and Promotional Opportunities
• Corporate identification on the championship patron board
• Opportunity to purchase dual-logo championship merchandise
• Right to participate in 2006 U.S. Women’s Open promotional activities approved by the USGA
• One half-page ad in championship program*
• Opportunity to purchase additional tickets at a 15% savings

Credentials
• 16 championship tickets per day, good for access into Champions Club (Thursday - Sunday)
• 50 good any one day grounds only tickets 
• 4 VIP parking passes
• 2 Patron staff badges

Hospitality Investment:     $20,000
*Program advertisement valued at $4,200

Tillinghast Package


